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Mission Statement

Symbolizing trust, the blue color is a testament to 
our attitude of integrity toward customers.

The translucent polyhedral form, full of clarity, represents shining 
happiness and innovative urban development with an eye to the future.

Our corporate symbol has been renewed in 
commemoration of our 30th anniversary.

Based on our established principles of trust and performance, 
we will keep moving forward, always seeking to create 

high-value-added real estate services.

Blue Crystal
Cr ys ta l  of  Integr i t y  and Innovat ion

We will contribute to sustainable urban development 
through our real estate services.

What we value most is seeing the satisfaction of our customers 
and members of the wider public, and bringing smiles to their faces.

For this, we will pay close attention to the changing needs of 
our customers and society, and thoroughly understand 

our customers’ perspectives.

We make it a promise to continue our challenge of generating 
innovative services, where all of our management and employees 

will act with integrity and without fearing failure.

This challenge is fueled by a corporate culture conducive to all of our 
management and employees freely and proactively voicing opinions, 

where all of us may respect and value one another, 
and go about our jobs with a smile.

UD Statement

Corporate Philosophy

Integrity and Innovation
connec ting cities and people
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History

Venture into businesses that contribute to urban development, 
a focus on creating values for the future based on deep insight

20152014 2016 (FY)20132012201120102009200820072006200520042003200220012000199919981997199619951994199319921991199019891987 19881986

 188.6

Offices/Retail Business       Global Business       Residential Business       Other Business

Operating Revenue
(Billions of yen)

Completed 
construction of 
Akihabara UDX

2005
Stock listed 

on First Section 
of TSE

2004
Started

the J-REIT
business

2010
Established 

the hotel and 
resort business 

department

2015
Completed 
construction 
of Shinagawa 

Season Terrace

2014
Completed 
construction
of Urbannet

Otemachi Building

1990
Started

the residential
property sales

business

2000
Completed 
construction
of Otemachi
First Square

1997
Started

the global
business

2009

*1 *2 *3 *3

*�Prior to the fiscal year ended March 31, 2015, the actual value of the previous reporting segment categories of “Leasing Business,” “Residential Property Sales Business” 
and “Other Business” was presented. However, the “Global Business” was separately presented (excluded from each category).




